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Tourism

Task 1
The following descriptions outline some kinds of tourism and tourists.

1. Read the descriptions, consider the differences among them, and decide which types of tourism and tourists would have the least detrimental impact on host cultures and environments. 

2. Work in groups and suggest three strategies which host countries could use to attract the tourists who are most valuable to the host country but who have the least detrimental impact? 

Different kinds of tourism:
Ethnic Tourism
Marketed in terms of the quaint customs of the indigenous and often exotic people. The tourist is invited to buy primitive wares and curios, pay to see dances and ceremonies and visit native homes.

Cultural Tourism
Dwells on the picturesque aspects of local culture, such as traditional housing styles, horse or ox driven carts, and crafts. Sites of this kind of tourism are often near tourist resorts and subject to the influence of large numbers of tourists.

Historical Tourism
Includes the glories of the past, monuments and museums, attracting mainly education-oriented visitors. Usually concentrated in or near major urban centres.

Environmental Tourism
Primarily oriented to geographic interests and education, including trips to wild remote areas. Often associated with ethnic tourism.

Recreational Tourism
Sun, sand, sea and sometimes sex are the chief attractions of this variety, which appeals to people who want to relax and commune with nature.
Kinds of Tourists

The Explorer
Seeks adventure, discovery and involvement with the local people. May be sympathetic to local environments and attempt to accept local lifestyles, though can also have considerable impact on areas not organised and prepared for such visits. Unlikely to return a second time, but will tend to look for new areas to explore.

The Elite
Individually tailored visits to exotic places. Likely to be small in number but to spend high sums. Can be destructive depending on purpose of visit (e.g. hunting). Usually looks for accustomed luxuries in accommodation, food, etc.

The Mass
Package tours leading to tourist enclaves and standard Western facilities. Considerable sources of income and employment. High demand for Western facilities, foods, services and entertainment, but also for local souvenirs and entertainments. Often a standard demand for sun, sand, sea and sex.

The Alternative
Similar to the explorer in many ways, though less intent on adventure and more interested in the environment, local contacts and specific features of the host culture. Can be attracted in reasonable numbers, but is likely to spend less than the mass tourist.

http://www.environment.gov.au/education/publications/tsw/modules/module20.html

Task 2

 Make your own travel brochure

Work in small groups and decide on a travel destination you would like to write about. Use the Internet to find information, if you can. Well-known travel book publishers offer some good websites, for example, www.lonelyplanet.com, www.fodors.com and www.roughguides.com offer some ideas. Look at some examples of holiday brochures online or in print. 
- Make a list of any adjectives that describe the place.

- Make a list of phrases you want to use in your brochures.

- Make a list of specific places you plan to advertise as well as some practical details you plan to write about (hotels, transport, prices).

- Try to plan one day of activities for visitors, such as places to visit and how to get around.

In your small groups, design a brochure for print or a website for your destination. Use pictures and maps. Present your ideas to the group. Which place would you choose and why?

Task 3

Plan a vacation in Latvia and design your vacation commercial.

Work in groups of 3 - 4 and plan a 3-day vacation within Latvia. Find activities for each day of your vacation. Then create a spreadsheet for a vacation budget, then present a Power Point presentation or a travel brochure to convince the others that your vacation is the best. 

1. The participants make a plan for a vacation and convince others that their plan is the best. The participants can obtain information on city attractions from the Internet, if necessary. They prepare commercials for the ‘ideal vacation spot’ of their choice. Therefore, think about the following:

· Planning your commercial (Maximum 30 minutes) 

· Decide about your commercial: 

· What will you say? 

· Who will say it? 

· Do you have any aids (e. g. , music, props, costumes, etc. ) that you want to use? How will you use them?

· Rehearsing your commercial 

· Presenting your commercial (Maximum: 15-20 minutes) 

· When you are satisfied with your rehearsals, present your commercial..

http://iteslj.org/Lessons/Fritsch-StudentLessons.html#SA

Every group fills in the evaluation sheet about the presentations

Evaluation Sheet

· Name of vacation spot.
_______________________________________________________ 

· Outstanding features
_______________________________________________________ 

_______________________________________________________ 

· Cost
_______________________________________________________ 

· Reasons why I would/wouldn't go on this vacation
_______________________________________________________ 
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